


R A D A F E I Y Road Safety Officers in Clubs
The RSC has been developing a proposal for a Club Road Safety Officer role - a voluntary position within

each club to act as a point of contact on road safety, gather local intelligence on hazards and incidents, and

link clubs to the RSC and local authorities. The decision to proceed was deliberately deferred pending
survey validation of member demand.
C I l | B S The survey provides clear validation:

WOULD CLUBS BENEFIT FROM WOULD YOU BE INTERESTED IN
A ROAD SAFETY OFFICER? BEING A ROAD SAFETY OFFICER?

63.9% 10.4%

63.9% of respondents believe clubs would benefit from having a Road Safety Officer
221 respondents (10%) volunteered to take on the role
727 respondents provided an email address for follow-up contact

It should be noted that the survey’s email collection question invited responses from those who answered
Yes to either the recontact interview question or the Road Safety Officer interest question. The 727 email
addresses therefore represent a combined pool of respondents willing to be contacted for qualitative
follow-up, the Safety Officer role, or both. Further segmentation will be needed before outreach.

221 volunteers across the membership represents a substantial pool. If even half follow through, Cycling
Ireland would have a national network of over 110 club-level road safety advocates - providing local
intelligence, supporting campaigns, and acting as the eyes and ears of the RSC on the ground.

The 36.1% who said “No” should not be dismissed. RSC discussions in both November 2025 and January
2026 raised legitimate concerns - the November meeting flagged the need for the role to be “practical,
proportionate and clearly scoped to avoid placing undue burden on clubs”, while the January meeting
explicitly identified the risk of creating a “token role or volunteer burden”. The decision to defer rollout
pending survey validation was deliberate and sound. The role must be clearly scoped, well supported,
and demonstrably useful. The RSC’s draft role description addresses these concerns, but successful
implementation will require ongoing engagement with clubs.
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Recommendations

The following 13 recommendations are grounded in the survey evidence and aligned with the RSC’s goals.

They are organised across four pillars: campaigning and lobbying, member engagement,

policy and partnerships, and internal capacity.

CAMPAIGNING & LOBBYING

1

Launch a national close pass awareness campaign

53.1% experience close passes on most rides. Co-brand with RSA, Gardai and PSNI to target
drivers directly.

Advocate for a national video evidence portal

Only 11% report incidents; camera users are 3x more likely to. Press for an online portal
modelled on UK Operation Snap.

Press for close pass enforcement operations

76.6% experience close passes weekly. Push for West Midlands-style enforcement stings
nationally.

Publish a media-ready survey summary

Distribute headline findings to media, TDs, MLAs and the Oireachtas Transport Committee.
Lead with the dual road-user framing.

Use the data for specific legislative asks

Presumed liability, mandatory passing distances, penalty review, cyclist awareness in driver
training and testing

MEMBER ENGAGEMENT

1
2
3

Pilot the Club Road Safety Officer role

63.9% support it, 221 volunteered. Time-bound pilot with survey volunteers, evaluate before
full rollout.

Encourage camera adoption among members

Camera users report incidents 3x more. Explore bulk-buy schemes and partnerships with
manufacturers.

Conduct Stage 2 qualitative interviews

727 email addresses collected. Gather the personal stories that bring the statistics to life for
campaigns.

POLICY & PARTNERSHIPS

1
2
3

Brief Gardai and PSNI on the reporting gap

Only 11% report, 43.9% dissatisfied with outcomes. Constructive engagement on improving
the process.

Partner with CollisionTracker.ie

2,200+ crowdsourced reports filling a critical data gap. Formally promote to members and
integrate into evidence base.

Engage RSA on driver education

Driver awareness is the #1 member priority. Seek formal engagement on theory test,
awareness campaigns, Rules of the Road.

Consistent core questions, repeated annually. Build a longitudinal evidence base for every
lobbying ask.
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